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The Virgin Australia Group (the Group) places a high importance 
on enhancing its sustainability performance across its business 
operations. 

We move millions of people and thousands of tonnes of freight 
around our domestic and international networks each year and 
we have a responsibility to minimise the impact that our business 
has on the natural environment.

The Group is committed to becoming a leader in sustainable 
aviation and this is particularly evident with our work in 
expediting the development of the sustainable aviation fuels 
industry in Australia. 

This report provides an overview of our key priorities and the 
milestones that have been achieved during the 2017 Financial 
Year. It also demonstrates our dedication to progressing our 
sustainability agenda, which revolves around building resilience 
in our people, in our business and in the communities in which 
we operate.

Moving forward, the Group will continue to work with our 
suppliers and partners to make a positive contribution to 
the communities we serve and help to protect our natural 
environment. 

A  M E S S A G E  
F R O M  O U R  C E O

CEO, John Borghetti
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The key to developing thriving communities is to have a strong economic 
foundation. The Group is proud of the role that we play in supporting and 
growing the Australian economy through our operation and contribution to 
Australian tourism, by:

• contributing $3.4 billion to the Australian economy annually; and 

• directly and indirectly facilitating and contributing to more than 75,000 
Australian FTE jobs, representing 0.75% of total employment in Australia.1

Our business is particularly proud of the strong competition that we have 
created in the domestic and international aviation markets that we serve. Since 
commencing operations back in August 2000, we have grown from a low cost 
carrier to a major airline group with award-winning products and services, 
providing critical competition in all of the key segments of the aviation market. 
This competition has a positive effect for both the travelling public and Australian 
businesses and it is an important contributor to the high standard of product and 
service that Australians receive across the industry today.  As our business grows, 
so too will these positive economic contributions. 
 
1 Deloitte Access Economics Report. The Virgin Australia Group is estimated to contribute a total of 20,430 direct and indirect FTE 
jobs to Australia. In addition, the expenditure by domestic and international tourists that is facilitated by the Virgin Australia Group is 
estimated to directly contribute to 39,800 FTE jobs and indirectly contribute to a further 15,600 FTE jobs in Australia.

billion was added to 
the Australian economy 
through money spent by 
the tourists carried by the 
Group annually.

In total, the Group directly and indirectly 
supports more than 75,000 FTE Australian 
jobs, representing: 

of total employment  
in Australia.

$5 0.75%

B I L L I O N

S U P P O R T I N G  E C O N O M I C 
G R O W T H



A D D R E S S I N G  O U R  E M I S S I O N S

D E S T I N AT I O N  S T E WA R D S H I P

C O L L A B O R AT I N G  T O  R E D U C E  O U R  I M PAC T S

WO R K I N G  W I T H  O U R  S U P P L I E R S

P R OT E C T I N G  W I L D L I F E  A N D  C O N S E R VAT I O N

C R E A T I N G  R E S I L I E N T 
P L A C E S
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Emissions from our flying operations are the Group’s single largest environmental impact and as a result we 
have a range of programs focussed on addressing these impacts. This year we continued to operate our fleet 
of aircraft as efficiently as possible under the stewardship of our fuel efficiency team, by:

• implementing lighter carbon brakes to reduce the weight on the aircraft; and

• adjusting flight operation processes and patterns to maximise efficiency.

We also continued our efforts to expedite the development of the sustainable aviation fuels industry in 
Australia and our region. These initiatives are crucial to ensuring that the aviation industry can play its role in 
reducing greenhouse gas emissions. 

The Group worked closely with the Australian Government to advocate for the creation of the world’s first 
industry specific carbon offsetting scheme – the Carbon Offsetting and Reduction Scheme for International 
Aviation (CORSIA), which was approved by the International Civil Aviation Organisation General Assembly in 
October 2016. The CORSIA will play an important role in stabilising international aviation emissions and will 
support investment in the development of the sustainable aviation fuels industry around the world. The Group 
is actively participating in the committees developing the framework that would allow the industry to reduce 
emissions through the CORSIA.

In 2007, we launched the world’s first Government certified airline carbon offset scheme. Our Fly Carbon 
Neutral program continues to have strong support from our customers, with over four million seats and 
500,000 tonnes of CO2 having been offset since its inception.  Not only does this program provide the 
benefits of emissions offsets but it also provides funds to the Tasmanian Land Conservancy to support their 
important work in protecting places of high conservation and biodiversity value in Tasmania. 

In addition to addressing the direct impacts of our emissions, we are undertaking research to better 
understand the effects that changes to the environment may have on our business and to identify ways to 
best manage these risks.

The Group’s Domestic 
Carbon efficiency 
improved by

Tigerair Australia’s fuel efficiency 
across its domestic and international 
operations improved by

on the prior year

Domestic Fuel 
efficiency improved by

1.2% 3.4%1.6%

A D D R E S S I N G  O U R 
E M I S S I O N S
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During the 2017 Financial Year, the Group continued its partnership with Greening Australia, an organisation that focusses on 
working with traditional landholders, farmers and communities to restore natural habitats and create more resilient places. In 
August 2016, team members from the Group had the privilege of assisting Greening Australia to plant native trees and shrubs 
in the midlands of Tasmania as part of Greening Australia’s work to restore important habitats and to create wildlife corridors to 
protect native animals. 

We also continued our support for Greening Australia’s Reefaid project. Reefaid is making an important contribution to reducing 
sediment and chemical run-off onto the Great Barrier Reef through restoring eroded gullies and wetland areas in key reef 
catchments. This work promotes cleaner water on the reef and helps to build resilience in that ecosystem, giving the reef a 
stronger chance of withstanding the impacts of coral bleaching and other environmental threats that it faces. 

D E S T I N A T I O N 
S T E W A R D S H I P
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One of the priorities for our business is to reduce the amount of waste from our operations going to landfill. 
Like most large businesses, this is not a task that we can achieve without the assistance of a range of partners 
and some innovative recycling/upcycling partnerships. These partnerships are not only helping us to reduce our 
waste, they are also providing valuable benefits to the community. 

During the 2017 Financial Year, we continued our partnership with OzHarvest, a leading food rescue 
organisation that removes unused food from our aircraft and provides it to children and community groups in 
need. We donated over 72,373 kgs of food in the past financial year, which OzHarvest used to support the 
many charitable organisations and individuals that they help to feed each and every day across Australia. 

In addition, our partnership with Project Angel Food continued to see us working with them to use our pyjamas 
and used amenity kits to help homeless people in Los Angeles. We also continue to donate our used uniforms in 
New Zealand to Dress for Success, a charity that helps women seeking employment. 

The Group also partnered with In Balance Products to establish the LOOP program, working with Communicare 
in Western Australia to upcycle our security sensitive uniforms into pillows, blankets and teddy bears that 
are donated to a number of charities and shelters in Perth. The LOOP program creates valuable training and 
employment opportunities for unemployed or at risk individuals in Perth. Our business has also partnered with 
Life Cykel, a social venture that takes the used coffee grounds from our airport lounges in Melbourne and Perth 
and uses these to grow oyster mushrooms.

The LOOP program helps to 
reduce waste to landfill by

per month while supporting the 
community in Perth1.2 T O N N E S

C O L L A B O R A T I N G  T O 
R E D U C E  O U R  I M P A C T S 



9

Our impact as a business extends beyond our immediate operations. The Group supports thousands of businesses, creates jobs and generates 
economic development. We understand that we have a responsibility to work with our suppliers to achieve better business outcomes and that 
we need to achieve these outcomes in a socially and environmentally responsible way. 

Our business has over 9,000 suppliers, based in Australia and overseas. We rely on our suppliers to provide us with the critical goods to allow 
us to service the needs of our customers. These relationships are critical to the success of our business. For this reason we seek to partner with 
organisations that share our values and are committed to working with our business to find better ways of delivering our services in a sustainable 
and ethical manner. Our Sustainable Procurement Framework seeks to ensure that our suppliers are informed on the environmental, social and 
ethical standards that our business supports and expects. 

W O R K I N G  W I T H  
O U R  S U P P L I E R S
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One of the largest threats to the preservation of threatened plant and animal species at a global 
level is the illegal trade of plants and wildlife. The scale of this illegal trade is enormous and much 
of it is highly organised and well-coordinated. Many illegal plants, animals or animal parts are 
transported by airlines either through cargo networks or are carried by passengers. The Group 
recognises that we have an important role to play in trying to reduce the impacts of these illegal 
operations. For that reason, we are signatories to the United For Wildlife Buckingham Palace 
Declaration which seeks to educate the travelling public about the extent of the illegal trade in 
wildlife and facilitates closer collaboration between airlines, authorities and Non-Government 
Organisations (NGO) to try and reduce the impacts of this illegal activity. To further support this 
important work, we have introduced an Ethical Carriage of Cargo Policy that seeks to make it clear 
to our guests what our business will and will not transport.

P R O T E C T I N G  W I L D L I F E 
A N D  C O N S E R V A T I O N 
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In order to have a meaningful impact on the communities in which we operate, we devote our resources to 
a selection of key partnerships and initiatives.  With a focus on youth at risk, mental health and assisting in 
times of crisis, we are able to reach thousands of Australians who are most vulnerable in the community. 

The Group works with the Black Dog Institute and supports their dedication to understanding, preventing 
and treating mental illness to enable healthier lives for Australians. In a bid to help to break down the 
stigma attached to mental illness, in the past financial year, team members from the Group competed in 
the inaugural Virgin Australia Plane Pull event, where teams competed to pull a Boeing 737-800 aircraft the 
fastest whilst raising funds for this important cause.  

For the past seven years, the Group has been the Official Wishgranting Partner for the Starlight Children’s 
Foundation and each year we grant hundreds of wishes involving travel to uplift the spirits of seriously ill 
children and their families. In the past financial year, we delivered a Starlight wish first, surprising a young 
man battling brain cancer with an internship with the Group to kick-start his career in aviation.  

One of the key ways that our business can support and nurture resilience in the communities we serve is 
by providing support in times of crisis. We partner with CARE Australia to support their work in helping 
Australians and those in our region that are affected by natural disasters and improving the lives of 
communities in need.  

S U P P O R T I N G  R E S I L I E N T 
C O M M U N I T I E S
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Our people are our greatest asset and they are critical to delivering the world-class service for which we 
are renowned. Investment in the health and wellbeing of our people is incredibly important to our business. 
We have extensive programs and policies to support our people in the event that they are experiencing 
difficulties at work or in their personal lives more generally. 

The safety of our people and our guests is the highest priority for the Group. Our business continues to 
exceed the high safety targets we set ourselves and we are constantly working on ways to improve our 
safety culture and safety outcomes. The health and wellbeing of our people is key to achieving our safety 
outcomes. 

Since 2014, the Group has been proud to partner with White Ribbon Australia, the world’s largest male-led 
movement that seeks to create an Australian society that all women can live in safely, free from violence and 
abuse. On 31 March 2017, Virgin Australia became the first Australian airline to become a White Ribbon 
Accredited Workplace. The accreditation recognises the Group as a leading contributor to preventing and 
responding to violence against women, through leadership, communication, policy development and an 
ongoing commitment to creating a safe and respectful workplace. 

The Group seeks to have a highly diverse workforce to ensure that we are reflective of modern Australian 
society and able to meet the breadth of our guest and business needs.  We continue to celebrate this 
diversity through supporting important events such as International Women’s Day and National Aborigines 
and Islanders Day Observation Committee (NAIDOC). Our policies and training are designed to support 
diversity and to create an inclusive culture where our people can be their best.

‘Best Airline in 
Australia/Pacific’ 
and ‘Best Airline 
Staff in the 
Australia/Pacific’ at 
the Skytrax World 
Airline Awards 2017

‘Best Business Class’ 
at the AirlineRatings 
Airline of the 
Year Awards (for 
the second year 
running)

‘Best Domestic Airline’ 
at the Australian 
Federation of Travel 
Agents National Travel 
Industry Awards (for the 
second year running)

‘Inflight Airline of the 
Year’ at the 2017 Inflight 
Asia-Pacific Awards

W E  D E P E N D  O N  
O U R  P E O P L E
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As an Australian company, we are proud of our connection to our nation’s indigenous culture and 
heritage. Our business seeks to promote the importance of indigenous culture to our people, our 
customers and the broader society. We believe that the best way that we can support Indigenous 
Australians is through fostering partnerships with indigenous groups that promote education, innovation 
and economic advancement. 

As part of our recruitment strategy, in late 2016, we introduced dedicated Information and Assessment 
Centres within the community, designed with a culturally sensitive approach for Aboriginal and 
Torres Strait Islander candidates. By facilitating these workshops we have been able to promote 
stronger relationships in the community, as well as reaffirm our commitment to providing sustainable 
employment opportunities for Indigenous Australians. 

We continue to support young indigenous students to achieve their goals through supporting the 
fantastic work that AIME undertakes. We do this through direct sponsorship, creating inspirational 
experiences and through participation in their mentorship program. 

In 2016, the Group delivered a “sky high” mentoring experience for students in grades 9 and 10, where 
they were treated to mentoring by music industry experts, as well as team members from the Group, on 
a dedicated flight. This flight was undertaken by indigenous pilots and crew.

We are also proud to support and promote indigenous culture through our partnerships with Tourism 
Australia, our inflight media and our support for the Parrtjima light festival in the past financial year. 

S U P P O R T I N G  I N D I G E N O U S 
A U S T R A L I A N S



As we continue to focus on how our business can 
make a positive contribution to creating more 
resilient people and communities, we also want 
to acknowledge that this work requires collective 
efforts and innovation. We have the privilege of 
working with amazing partners and individuals 
each and every day. Their passion and dedication 
to improving their communities is inspiring. As the 
challenges facing our natural environment become 
ever more complex, innovation is the other key to 
building a better future. 

The Group wants to work with social ventures, 
community groups, charities and other business 
that are also taking positive steps to building more 
resilient people and places and we encourage you 
to get in touch with us at:

Sustainability@virginaustralia.com 

For more detailed information on the underlying 
data that supports this report see our supplemental 
information here.

A  F O C U S  O N 
T H E  F U T U R E
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http://As we continue to focus on how our business can make a positive contribution to creating more resilient people and communities, we also want to acknowledge that this work requires collective efforts and innovation. We have the privilege of working with amazing partners and individuals each and every day. Their passion and dedication to improving their communities is inspiring. As the challenges facing our natural environment become ever more complex, innovation is the other key to building a better future. The Group wants to work with social ventures, community groups, charities and other business that are also taking positive steps to building more resilient people and places and we encourage you to get in touch with us at:Sustainability@virginaustralia.com 
https://www.virginaustralia.com/static_files/Documents/vah-supplementadata-fy17.pdf
https://www.virginaustralia.com/static_files/Documents/vah-supplementadata-fy17.pdf



